SENT BY: MCQINN& QIBB; 



301 261 8825 ; 



OCT-20-04 8:05; 



PAGE 2 



09/863,921 

AMENDMENTS TO THE CLATMS : 

1 . (Currently Amended) A method of conducting a promotional offer over a c o mputer 
network, the method comprising th e st e po of: 

defining the structure of a said promotional offer having a plurality of associated 
parameters, one or mon: of which are unspecified or can bo varied variable : 

targeting one or more of a plurality of customers as recipients of the promotional offer: 

and 

distributing a rec ord of the promotional offer to the customers over said computer 
network; 

wherein one or more oflhe unspecified or variable parameters associated with the offer 
are individually assigned for one or more of the targeted customers to whom the record of the 
offer is distributed , and 

wherein said unspecified or variable parameters are defined when the promotional otter is 
accepted bv respective customers . 

2. (Canceled) 

3. (Original) The method of claim 1, wherein one or more of the unspecified or variable 
oiler parameters are assigned default values. 

4. (Original) The method of claim 3, wherein the assigned default values can be changed a 
predetermined number of times. 
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5. (Original) The method of claim 1, wherein the unspecified or variable parameters vary 
with time. 

6. (Currently Amended) The method of claim 1 # wherein the unspecified or variable offer 
parameters con include one or more compris es at least one ofi-gn ofifer discount information, an 
offer validity period, and an oftcr life period. 

7. (Original) The method of claim 1, wherein one or more of the unspecified or variable 
offer parameters arc assigned for customers on the basis of respective customer profile 
information. 

8. (Original) The method of claim 7, wherein a plurality of the unspecified or variable offer 
parameters are assigned by different entities able to access different respective customer profile 
information. 

9. (Original) The method of claim 8, wherein there is provided an incentive for the different 
entities to appropriately assign the unspecified or variuble offer parameters. 

1 0. (Original) The method of claim 8, wherein one or more of the unspecified or variable 
offer parameters are assigned within a predetermined range of values. 

1 1 . (Original) The method of claim 8, wherein one or more of the unspecified or variable 
offer parameters are assigned in accordance with predetermined rules. 

12. (Original) The method of claim 1 1 , wherein the predetermined males vary for different 
respective customers. 
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13. (Original) The method of claim 1 1 , wherein the predetermined rules specify how to 
determine a respective customer's eligibility to redeem the offer. 

1 4. (Original) The rnethod'of claim 1 1 , wherein the predetermined rules specify how to 
determine a respective customer's authorization to determine said one or more unspecified or 
variable parameters. 

15. (Original) The method of claim 7, wherein the customer profile information can include 
demographic or behavioural information. 

16. (Original) The method of claim 1, wherein respective customers can decline to redeem 
the offer. 

17. (Original) The method of claim 1, wherein the record of the offer is an electronic coupon. 

1 8. (Original) The method of claim 17, wherein the record of the promotional offer is 
distributed online. 

19. (Original) The method of claim 6, wherein the unspecified or variable, parameter of offer 
discount information is determined for each customer such that the customer's utility for the 
promoted product of the product identifier information exceeds that of the customer's 
corresponding preferred brand product, \ 

20. (Original) The method of claim 6, wherein the unspecified or variable parameter of offer 
discount information is determined for each customer as the difference in price between the 
promoted product of the product identifier information and the customer' s corresponding 
preferred brand product. 
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2 1 . (Original) The method of claim 6, wherein the unspecified or variable parameter of offer 
validity period is determined for each customer as at least the period to the estimated time of the 
customer's next purchase. 

22. (Currently Amended) A method of conducting a promotional offer over a computer 
network * the method comprising: 

defining the structure of a said promotional offer to be made to a plurality of customers 
having a plurality of associated parameters, one or more of which are unspecified or can be 
varied; variable, 

wherein one or more of the unspecified or variable parameters associated are able to be 
individually assigned for one or more of the targeted customers to whom a record of the 
promotional offer is distributed over said computer network, and 

wherein said uns pecifi ed or variable parameters are defined when the promotional offer is 
redeemed bv respective customers . 

23. (Currently Amended) A method of conducting a promotional offer over a computer 
network , the method comprising: 

distributing to ore or more targeted customers a record of a said promotional oifer having 
a plurality of associated parameters; and 

defining the values of one or more of the associated parameters for respective targeted 
customers, when requested by the insp e otivo custom e rs; respective customers. 
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wherein said on e or more of the parameters associated with the promotional offer axe are 
individually assigned to one or more of the targeted customer s, and 

wherein said onz or more of the parameters are defined when requested bv respective 
customers . 

24. (Currently Amended) A method of conducting a promotional offer over a computer 
network, the method comprising: 

targeting one or more of a plurality of customers as recipients of a said promotional 
offer having a plurality of associated parameters, one or more of which are unspecified or ean-be 
varied? variable, 

wherein one or more of the unspecified or variable parameters associated with the 
promotional offer are individually assigned for one or more of the targeted customers to whom a 
record of time offer is t€>-be distributed over said computer network, and 

wherein said unspecified or variable parameters tire defined when the promotional offer is 
redeemed bv respective customers . 

25. (Currently Amended) A method of conducting a promotional offer over a computer 
network, the method comprising: 

distributing to ore or more targeted customers a record of a promotional offer having a 
plurality of associated pzirameters^ 
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wherein one or mor e of the associated parameters associated with the promotional offer 
have heen individually assigned to one or more of the targeted customers , and 

wherein said parameters arc defined when the promotional offer is redeemed bv 
respective customers . 

26, (Currently Amended) A computer program product having a computer readable medium 
having a computer program recorded therein for deciding how to olnsflify a sample in on e of q 
number of predetermined class e s conducting a promotional offer , said computer program 
comprising: 

code monim for adapted to defining the structure of a said promotional offer having a 
plurality of associated parameters, one or more of which are unspecified or can bo varied 
variable ?, 

wherein said code m e ans for adapted to targeting one or more of a plurality of customers 
as recipients of the p romotional offer*, a#d 

wherein said code m e ana for adapted to distributing a record of the promotional offer to 
the customers over said computer n etwork?, 

wherein one or more of the unspecified or variable parameters associated with the 
promotional offer arc individually assigned for one or more of the targeted customers to whom 
the record of the promotional offer is distributed , and 

wherein sa id unspecified or variable parameters are defined when the promotional of fer is 
accepted bv respective customers . 

7 



PAGE 7/15* RCVD AT 10/20/2004 8:49:28 AM [Eastern Daylight Time] ' SVR:USPTO-EFXRF-1/0 * DNIS: 8729306 * C SID: 301 261 8825 " DURATION (mm-s$):0W6 



SENT BY: MCGINN& GIBB; 



301 261 8825 ; 0CT-20-04 8:06; 



PAGE 8 



09/863,921 

27. (Currently Ameuded) Apparatus for conducting a promotional offer, the apparatus 
comprising: 

m e ans for code adapted to defining the structure of a Mid promotional offer having a 
plurality of associated parameters, one or more of which are unspecified or ean be varied 
variabl e?, 

whqrew S^d m e ans f e r adapted to targeting one or more of a plurality of customers 
as recipients of the promotional offers a&4 

wherein said cod e m e ans for adapted to distribntinp a record of the promotional offer in 
the customers over said computer n etwork^ 

wherein one or more of the unspecified or variable parameters associated with the 
promotional offer arc individually assigned for one or more of the targeted customers to whom 
the record of the promotional offer is distributed , and 

wherein said un sp ecified or variable parameters are defined when the promotional of&rhi - . 
accepted by respective customers . 

28. (Currently Amended) The apparatus of claim 27, wherein the unspecified or variable 
parameters are defined^a) when tho off e r is prouontcd to r e flpouLivu customers; or (b)wfa eft-the 
off e r is aooopt e d by r e spectiv e customoro; or (e)w hen the offer is redeemed by respective 
customers^-or {d) when requested by respective customers. 
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29. (Original) The apparatus of claim 27, wherein cue or more of the unspecified or variable 
offer parameters are assigned default values, 

30. (Original) The apparatus of claim 29, wherein the assigned default values can be changed 
a predetermined number of times. 

3 1 . (Original) The apparatus of claim 27, wherein the unspeci fied or variable parameters vary 
the time, 

32. (Original) The apparatus of claim 27, wherein the unspecified or variable offer 
parameters can include one or more of offer discount information, after validity period and ofTer 
life period. 

33. (Original) The apparatus of claim 27, wherein one or more of the unspecified or variable 
offer parameters are assigned for customers on the basis of respective customer profile 
information. 

34. (Original) The apparatus of claim 33, wherein a plurality of the unspecified or variable 
offer parameters are assigned by different entities able to access different respective customer 
profile information. 

35. (Currently Amended) The mot hod a pparatus of claim 34, wherein there is provided an 
incentive is provided f or the different entities to appropriately assign the unspecified or variable 
otter parameters. 

36. (Original) The apparatus of claim 34, wherein one or mere of Ihe unspecified or variable 
offer parameters are assigned within a predetermined range of values. 
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37. (Original) The apparatus of claim 36, wherein one or more of the unspecified or variable 
offer parameters are assigned in accordance with predetermined rules. 

38. (Original) The apparatus of claim 37, wherein the predetermined rules vary for different 
respective customers. 

39. (Original) The apparatus of claim 37, wherein the predetermined rules specify how to 
determine a respective customer's eligibility to redeem the offer. 

40. (Original) The apparatus or claim 37, wherein the predetermined mules specify how to 
determine a respective customer's authorization to determine said one or more unspecified or 
variable parameters. 

41. (Original) The apparatus of claim 33, wherein the customer profile information can 
include demographic or behavioural information. 

42. (Original) The apparatus of claim 26, wherein respective customers can decline to redeem 
the offer. 



43. (Original) The apparatus of claim 26, wherein the record of the offer is an electronic coup 



on. 



44. (Original) The apparatus of claim 43 7 wherein the record of the promotional ofler is 
distributed online. 

45. (Original) The apparatus of claim 32, wherein the unspecified or variable parameter of 
offer discount information is determined for each customer such that the customer's utility for 
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the promoted product of the product identifier information exceeds that of the customer's 
corresponding preferred brand product. 

46. (Original) The apparatus of claim 32, wherein the unspecified or variable parameter of 
offer discount information is determined for each customer as the difference in price between the 
promoted product of th<: product identifier information and the customer's corresponding 
preferred brand product. 

47. (Original) The apparatus of claim 32, wherein the unspecified or variable parameter of 
offer validity period is determined for each customer as at least the period to the estimated time 
of the customer's next purchase. 
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